1

     3

Marketing Research Report Paper

Marketing Research Report Paper
Background
New Product and its Appeal

Target Market
Consumer’s Requirement Comparisons

Current  Product



New  Product


Target Market Details for New Product
Target Market Segments

Demographic
Psychographic
Geographic
Behavioral Factors
Methods of Conducting Marketing Research
Multi-step Product Development Process

New Product Development Stages
Idea generation

Screening and evaluation

Business analysis

Development

Market testing

Commercialization

Conclusion

References
