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1. Describe how the four Ps of marketing relate to the four Cs of customers.




2. What is a brand audit? Why is it done?

3. Define internal marketing, external marketing, and interactive marketing in terms of a dog grooming service.


4. Marketing implementation is the process that turns marketing plans into action assignments and ensures that such assignments are executed in a manner that accomplishes the plan’s stated objectives. What are the four sets of skills identified by Bonoma for implementing marketing programs?.
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